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Orientation

Please take a moment to
learn more about the
features offered by our

lectures.

This will allow you to make
full use of the content

prepared.
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Introduction

After completing this lecture, participants will be able to:
I I Grasp the importance of providing quality e-commerce content when selling online;

Identify the various elements that make up quality e-commerce content; and

Assess how to use e-commerce content in an effective manner.
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Why is Having
Quality

E-commerce
Content Important?
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The nature of an electronic transaction l

Electronic transactions require a high level of trust.
Due to the absence of personal contact, the different
stakeholders in the e-commerce value chain are not
able to confirm the quality of the product, nor the
trustworthiness of the seller from which they are
considering making a purchase. They cannot touch,
examine or experience the products that interest them.
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Why e-commerce content is necessary to sell online l
Selling online is a process that involves a number of stages in order to ship products from the “first mile” to the “last mile” - the final

buyer.

Each of these stages requires the creation of specific e-commerce content aimed at different stakeholders.

By creating quality e-commerce content, you will be able to build trust with all of the stakeholders with whom you interact. This is
crucial if you are to be successful in your e-commerce activities.

BUILDING TRUST
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The economic value of having quality e-commerce content i

You may think that developing quality e-commerce content is an expensive process, both in terms of time and money. What
you may not have considered, however, is that having quality e-commerce content actually carries a number of economic
benefits.

INFLUENCING PRICE ASSISTING WITH BUILDING BRAND REDUCING HUMAN °

PERCEPTION ONLINE SEARCHES RECOGNITION RESOURCES COST

Quality e-commerce content influences buyers’ perception of a product. A customer might be
willing to pay more if they see that the product they are looking at online is supported by high
quality content, and understand that their purchasing experience will be smooth and hassle-
free.
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Should you develop your own e-commerce content?

In short, yes. Nobody knows your product What's more, the time and money that you spend on giving
better than you. As such, outsourcing the instructions to and paying a third-party content creator may
creation of e-commerce content to a third party not be proportionate to the output you receive.

risks causing you to publish incorrect or
incomplete information which will, eventually,
result in additional costs for your company when
you need to correct them.

Finally, by developing the content yourself, you
dramatically lower the risk of copyright infringement. This
applies not only to written content, but also to photos and
other visual media.

X4

SL1TC

nsiin3ydao1ugygiaeSn tiviaucdecd2 Jundtinde) §
ricdsfiggnauente.

L)

d9tUndnly, 01 €z (JuiiviuTETunudencusn € Frecdultinutgigclomunsivigausinas R ugounuidugaudi
nutASy.

'
[x]

N30, ndinunzuacemitiosfioeyregouynaoruggTuniurstinies8ndegmoimre. J9UdwsgcitgNuciomn
(JuwInSnaguciniy, wrig)lgNuwIuTIe a: SwiwsugSndioe.



o

' X v o e o ad
1.10 nowssIzeemnuenSiininsindiv Jguuswiu

The risk of not having quality e-commerce content

Simply put, if you do not have quality e-commerce content, you will not be able to sell online. You will

———— not be able to create an online payment solution, register on online marketplaces, clear customs, use
@ logistics and e-fulfilment services, direct traffic to your website, or ensure an efficient customer service.
This is because, as we mentioned previously, the different stakeholders in the e-commerce value chain
< 7 ) . ) ) )

will require content from you at different stages of the online sales process. If, at any point, you do not
have quality content to provide to them, your sales will be negatively impacted.

That said, though, 80% of the e-commerce content that you will produce will be relevant for all e r—]

stakeholders. This is why we recommend creating all of your e-commerce content before you begin

your online sales activities in order to ensure smooth transactions without any dissatisfaction, delays or

exira charges.
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Ask the expert
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The different types of quality e-commerce content l
E-commerce content can be broadly “Product” e-commerce content is designed to provide information about products. It
divided into 2 types depending on its can be further subdivided based on the stakeholder for which it is intended:

purpose. These are:
« For customers: photos/videos, name, description, price, stock-keeping unit (SKU)

“PRODUCT" o » For online payment providers: name, description, price
E-COMMERCE E

« For logistics-providers: photos, name, description, price, SKU, Barcode, HS Code

° CONTENT

« For customs authorities: name, description, HS Code
“COMPANY"
E-COMMERCE @ « For marketplaces: photos/videos, name, description, price, SKU, Barcode, HS Code
CONTENT

 For marketing pariners: photos/videos, name, description, price
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The various stakeholders of the e-commerce value chain ‘

Let’s take a step back to look at the various stakeholders involved in the e-commerce value chain in more detail.

@ LOGISTICS PROVIDERS @ CUSTOMS AUTHORITIES
VIRTUAL MARKETPLACES cq PARTNERS (AFFILIATE
L= ) wmps) (. MARKETERS, RESELLERS, ETC.)
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Be organized when creating your content ‘

. Creating e-commerce content is not something that you should improvise. While we will talk in more detail about
creating both product and company e-commerce content in the following modules, keep the following steps in
- mind as you begin to consider how you could create content for your e-commerce activities.
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