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N BVE
A strong voice for the food and drink industry

* The Federation of the German Food and Drink Industries is the
top-level association of the German food and drink industries.

* For more than 70 years, we have been representing the interests
of food and drink manufacturers with regard to politics,
administration, media, society and market partners worldwide.

* We are the central point of contact for national policy and at the
EU level we have our own offices in Brussels so that we can
better represent the interests of the German food and drink
industry.

* Our work is important for international partners as well as
political and economic institutions, because the structures and
networks in place in Germany are difficult for foreign markets to
penetrate. Thus, a central point of contact (e.g. for bilateral talks)
is frequently in demand.




N BVE
Tasks of the Federation of German Food and Drink Industries

*  Promote economic and political conditions that enable German
food and drinks producers to act in a responsible and
entrepreneurial manner.

= — . e * Secure future prospects for businesses in the food and drinks

= — ™ industry in Germany.
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prusl [ . *  Promote SME-oriented market access strategies and an export-
— | —— oriented outlook for the food and drinks industry including a

= it — - mandatory removal of barriers in foreign trade.
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. —_A=,————_L=.' — * Work for less bureaucracy, less regulation and more space for

food manufacturers.

> \\\_\X * Actively promote personal responsibility for citizens.




Our industry sector

,The meat in the sandwich”

Food Retailer




Organisational structure

,Slim and goal oriented”
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Our network c‘ BVE

,We are a reliable partner in a strong national and international network”

@ Faderal Ministry % Federal Ministry
for Economic Affairs for Economic Cooperation & Federal Foreign Office
and Energy and Development
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http://www.bdi.eu/index.htm

Our primary tasks @ B\VE

“We keep an eye on all relevant topics of the industry sector”

e Promoting economic expansion * Environment
e Markets and market trends * Energy
e Europe

e Competition, law and taxes N
¢ Sustainability

¢ Foreign trade, customs, trade policy e Crisis management
¢ Trade fairs o ...
¢ Industry, SMEs and innovation

e Consumer trends

¢ Press and public relations

e Raw materials and agricultural policy



Employment security

,We provide secure employment all over Germany.”

Companies* and employees in the german food and drink industries
1999- 2020
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Turnover, exports and imports

1999-2020, in bn. euro
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Industry growth is based on exports Iai BVE

,We provide more than 100 Mio. people daily with the ,means to live"”
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Big industry variety Ial BVE

“We offer customers a large variety for a healthy nutrition.”

Share of the single industries on the total turnover (2020)

meat and meat products
milk and dairy products I 15,5%
bakery products I 9,4%
confectionary&long-life bakery products I 7,3%
processed and canned fruit & vegetables [N 6,3%
convenience food&other food products [N 6,3%
animal nutrition I 6,0%
alcoholic beverages NN 5,3%
mineral water and soft drinks I 4,6%
mills and starch [ 3,6%
oils and fats NN 3,2%
coffee and tea I 2,3%
spicery and sauces [ 2,3%
fish and fish products [l 1,3%
sugar M 1,1%
pasta 0 0,2%

24,3%

Source: Federal Statistical Office, BVE
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Exports of the German food & drink industries @ B\VVE

Food & drink exports 2020: 61.6 bn. €
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Australia/Oceania:
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- ‘/\J Australia: 0.4 bn.€
Africa: 1,0 bn.€ (1.0%)

J New Zealand: 0.1 bn. €

/ South Africa: 0.1 bn.€
/ Egypt: 0.1bn.€
Source: Federal Statistical Office, BVE ~ Nigeria: 0.1 bn.€



The most important import markets

Total imports 2019: 86,9 bn. €

EU: 62.2 bn. € (71.6%)
Netherlands: 16.4 bn.€

Poland: 6.8 bn.€
. \ Italy: 6.7 bn.€
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Non-EU-Europe: 5.5 bn.€ (6.3%)
Swiss: 1.6 bn.€
Turkey: 1.5 bn.€
Ukraine: 0.9 bn.€

'\./ - U

/ A

J \¢:

N < JJ:
| Tem—

—
Africa: 3,1 bn.€ (3.5%)
Ivory Coast: 0.6 bn.€

South Africa: 0.5 bn.€
Morocco: 0.3 bn.€

N BVE
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Asia: 5.6 bn.€ (6.4%)

China: 1.8 bn.€
4 Vietnam: 0.9 bn.€
India: 0.8 bn.€

Australia/Oceania:
1.0 Mrd. € (1.1%)

New Zealand: 0.5 bn.€
Australia: 0.3 bn.€
J Papua New Guinea: 0.1 bn.€



N BVE

Distribution channels of the German f&b industry

Share on revenues with food and beverages retailing, 2020 (in %) The German Out of Home
market, 2020, in bn. Euros

(in comparison to 2019)
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Sources: Nielsen Trade Dimensions, CRESTonline npdgroup, BVE



N BVE
Export Indicators

Export climate and scope of exports of the German f&b industry (n=394, 2021)

Export Climate (in %) Export activities outside of EU (in %)
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N BVE
Export Indicators

Negative factors for development of foreign markets (n=394, 2021)

33%

Covid-19

Transport and Logistics I 16%
Low Demand I 1%
Strong Competition I 10%

‘Economic growth in target market I 7%
Shortages in the production I 7%

Exchange rate I 6%
Availability of raw materials N 6%

No Information I 3%



N BVE
Export Indicators

Most important product characteristics for German f&b products outside the EU
(n=396, 2020)

" Quality = Price
* Taste s« Made in Germany
Sustainability Health

= Regional

18



National Export Promotion

Bundesministerium
fiir Erndhrung

und Landwirtschaft




N BVE
National / European Export Promotion - Network

Bundesministerium % Bundesministerium ENJ DY

fur Wirtschaft 9 fir Erndhrung

]
und Energie und Landwirtschaft |TS I'-R[]M

Dm GTAJ s —
Bayern '
W International
MITTELSTAND
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* The selection is not exhaustive E U L E R H E R M E S

% ‘ Auswirtiges Amt %

LUROPE




N BVE

Export Indicators

Most relevant export promotion activities (n=396, 2020)

27% '

National pavilions at trade shows

Market studies 23%
Promotion of cooperations 15%

Training / Consulting 12%

Market trips 10%

State sponsored investments promotion 8%

Foreign Trade Congress 5% ‘
Sources: BVE, AFC
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N BVE
Privat-Business Export Promotion — main actors
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N BVE
Privat-Business Export Promotion — BVE Activities

BVE Activities — services for members

* BVE is the key partner for political bodies in the sector of foreign trade policies

State of play FTA's

Working Groups on International Trade and Customs

Position Papers

Political Consulting and Information on:
 Program for trade fairs abroad (selection & evaluation)
 Program for business trips

* Export projects and seminars



N BVE
Privat-Business Export Promotion — BVE Activities

BVE Activities — public activities

* Export Indicator

* Anuga, Green Week, Internorga, BrauBeviale

* Foreign Trade Congress / Foreign Trade Seminar
* Global Forum for Food and Agriculture (GFFA)

e Sustaining Member of GEFA

e Partner of the Association of German Chambers of Commerce and Industry (DIHK)
and its 130 Foreign Chambers of Commerce (AHK) in 90 countries



Privat-Business Export Promotion — BVE Activities
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Questions? Ask us!

y

Olivier Koelsch

Managing Director
Phone: +49 30 200786-157
koelsch@ernaehrungsindustrie.de

Federation of German Food and Drink Industries
(BVE)

Claire-Waldoff-Str. 7

10117 Berlin

www.bve-online.de
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