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Export Potential Analysis of Mongolian Livestock Products to China

Introduction 

In 2017 the Chinese Ministry of Commerce (MofCom) and the German Federal Ministry for Economic Cooperation and Development 
(BMZ) jointly established the Sino-German Center for Sustainable Development (CSD). It serves as a platform for both partners to work 
together regionally and globally for the benefit of third countries and foster sustainable development. In Asia, Germany works with China 
through regional networks to promote sustainable economic development. Emphasis is put on supporting smaller neighboring countries 
of China in the fields of agricultural trade as well as textile and garment investment and production. Technical assistance is given to third 
countries through means of capacity development, knowledge sharing, and promotion of sustainable standards. 

The BMZ project “Support of Regional Economic Cooperation in Asia (SRECA)” implemented by Deutsche Gesellschaft für 
Internationale Zusammenarbeit (GIZ) GmbH is part of the approach established by the CSD. SRECA works with four selected focus 
countries – Cambodia, Lao PDR and Vietnam in the framework of the ASEAN-China Free Trade Area (ACFTA), and Mongolia in the 
framework of the Greater Tumen Initiative (GTI) – together with the PR China as both, an economic and development partner. The 
project aims to improve the conditions for regional and global agricultural trade in the four focus countries. To effectively implement its 
measures, SRECA cooperates closely with its respective partners in the four focus countries. The project supports public stakeholders at the 
regional, national, and provincial level and gives direct capacity building to export-oriented business associations and small and medium 
enterprises in the field of agricultural trade. 

Mongolia is regionally supported by the project within the GTI. The GTI is an intergovernmental cooperation mechanism among PR 
China, Mongolia, Republic of Korea, and the Russian Federation to facilitate regional integration in Northeast Asia. Mongolia as the 
least developed and land-locked member highly depends on trade and trade routes with and through China and Russia. Due to the lack 
of capacity regarding market knowledge and export requirements to China and Russia, small Mongolian enterprises cannot tap into the 
economic potentials that derive from exporting agricultural goods to these countries. The further development of the agricultural sector 
and export of agricultural goods offers huge opportunities for rural and economic development in Mongolia – especially since many micro 
and small enterprises are based in provincial areas bordering China or Russia.

Against this background, the Center for Agricultural Market Studies (CAMS) of the China Agricultural University was assigned by SRECA 
to compile this study on “Export potential analysis of Mongolian livestock products to China”. The study gathers Chinese domestic 
information on the livestock market, respective trade policies, and market access requirements. It discusses the situation of Mongolian-
Chinese agricultural and livestock trade from a Chinese perspective as well as analyses the export potential of Mongolian livestock products 
to the Chinese market. CAMS draws up specific competition strategies and policy recommendations to improve the export framework 
for Mongolian meat products. A small-scale survey among relevant public stakeholders from Inner Mongolia Autonomous Region was 
conducted. The outcomes were included into this study.

The study is part of the multi-stakeholder approach from SRECA. It will be utilized to strengthen the public-private dialogue in Mongolia 
to further enhance the quality of Mongolian livestock product exports. The study further accompanies SRECA approaches in Mongolia to 
specifically improve the export knowledge of small local enterprises. With partners in Mongolia, product specific export guidelines to the 
Chinese market have been compiled for Mongolian businesses in the local language.  
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1. Overview of China’s livestock product market and trade

1.1 Production

China’s livestock products industry has generally made considerable progress in the last decades. According to FAO records, since 1961 
the production of livestock products has shown a continuous growth trend in China. Especially after becoming a member of the WTO, 
the increasing domestic demand and the low-priced international feedstuff imports facilitated the rapid development of China’s livestock 
industry. China has now become the world’s largest producer of pork, and a major producer of beef, poultry and mutton. Table 1-1 shows 
the production changes of specific livestock products in China.

Table 1-1: The production change of China’s livestock products in recent decades1

Livestock Product Inventory Growth 
(10,000 heads)

Slaughter Growth 
(10,000 heads)

Production Growth 
(10,000 tons) Production Growth Percentage

Pig 12187.9 51434.5 4450.40 444.42%

Sheep 11917.7 27254.3 462.32 842.12%

Cattle 1904.1 4043.5 611.60 2659.13%

Egg and its products 2815.40 1002.28%

Milk and dairy 3018.40 2318.28%

Donkey -696.1 -17.1

Mule -71.3 -30.5

Camel 9.1 4.5

Horse -140.2 10

Source: China National Bureau of Statistics
http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 

From the perspective of breeding capacity, the production capacity of bulk livestock products such as pigs, cattle, and sheep has increased 
significantly. However, except the small growth of camels, the stocks of donkeys, mules, and horses have all declined. In particular, the 
stock of donkeys fell by 6.96 million heads.

Provincial differences in the output and types vary and persist. Meat production accounts for large share in Shandong, Henan, Sichuan, 
Hunan, and Hebei provinces. Inner Mongolia is the main producer of mutton. The major meat product of these top five provinces is pork 
and further main products are beef and mutton.

1　 The pig, sheep, cattle, milk and dairy’s data are from 1979 to 2017; the egg and its products’ data is from 1982 to 2017; the inventory data of donkey, mule, camel, 
horse is from 1949 to 2018; the slaughter of donkey and camel is from 1992 to 2018; the slaughter of mule and horse is from 1993 to 2018; the difference of these data 
is because of the change of statistics standard of National bureau of statistics.
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Table 1-2: The top five provinces of meat production in 2018

Name of province Meat in total Pork Beef Mutton

Shandong 854.7 421 76.4 36.8

Henan 669.4 479 34.8 26.9

Sichuan 664.7 481.2 34.5 26.3

Hunan 541.7 446.8 17.9 14.9

Hebei 466.7 286.3 56.5 30.5

Unit: Ten thousand tons
Source: China National Bureau of Statistics

http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 

For the output of milk, sheep wool and cashmere, Inner Mongolia ranks first within China. Its milk production accounts for 18.0% of 
the total national milk production, and sheep wool production accounts for 33.1% of the national sheep wool production. Cashmere 
production accounts for 42.8% of the national cashmere output (Table 1-3).

Other major dairy producers are Heilongjiang, Hebei, Shandong, and Henan provinces. For sheep wool production, Xinjiang Uygur 
Autonomous Region, Gansu, Heilongjiang, and Hebei rank after Inner Mongolia. After Inner Mongolia, the cashmere is mainly produced 
from Shanxi, Shaanxi, Liaoning, and Xinjiang Uygur Autonomous (Table 1-3).

Table 1-3: The top five provinces for other livestock products in 2018

Name of province Dairy (10,000 tons) Name of province Sheep wool(tons) Name of province Cashmere(tons)

Inner Mongolia 571.8 Inner Mongolia 118178.9 Inner Mongolia 6606.8

Heilongjiang 458.5 Xinjiang 76561.7 Shaanxi 1478.3

Hebei 391.1 Gansu 29293 Shanxi 1215.1

Shandong 232.5 Heilongjiang 25805 Liaoning 1055.6

Henan 208.9 Hebei 20816.3 Xinjiang 883.5

Source: China National Bureau of Statistics

http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 

1.2 Consumption

Due to the continuous development of the Chinese economy, the consumption of high-quality, high-protein livestock products has 
increased in China in recent years. China has become one of the world’s most important country of livestock products consumption.

The main meat consumed in China is pork. From 2013 to 2018, pork consumption per capita increased by 3 kg, ranking first in the 
growth of consumption of various meat products. However, the pork consumption per capita in 2018 was only 15.2% higher than it was 
in 2013, which was consistent with the overall increase of meat consumption per capita. Because Chinese consumers’ consumption of 
livestock products became balanced, the consumption of livestock products such as beef, mutton, and milk started to increase significantly. 
The consumption of beef per capita increased by 0.5 kg in 2018, which was 33.3% higher than that of 2013. The consumption of 
mutton per capita was increased by 0.4 kg in 2018, which was 44.4% higher than that of 2013. The consumption of poultry per capita 
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was increased by 1.8 kg in 2018, which was 25% higher than that of 2013. According to the analysis of product consumption, the 
diversification of consumption of livestock products still has great potential in China. The product structure of China’s livestock products 
consumption is shown in Table 1-4.

Table 1-4: The livestock products consumption change of China from 2013-2018

Livestock products Increased volume of  
consumption per capita

Increased volume growth of  
consumption per capita

meat in total 3.9 15.23%

pork 3 15.15%

beef 0.5 33.33%

mutton 0.4 44.44%

poultry 1.8 25.00%

egg 1.5 18.29%

dairy 0.5 4.27%

Unit: Kg
Source: China National Bureau of Statistics

http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 

In terms of consumption pattern in urban and rural areas, the gap between urban and rural consumption of livestock products in China is 
closing since 2013. The difference in per capita consumption of meat fell from 6.1 kg to 3.7 kg. The difference in per capita consumption 
of poultry fell from 1.9 kg to 1.8 kg. The difference in consumption per capita of egg products remained unchanged at 2.4 kg. The 
difference in per capita consumption of milk decreased from 11.4 kg to 9.6 kg. From the perspective of specific product types, there is 
basically no gap in the per capita consumption of pork between China’s urban and rural areas. The per capita consumption of pork by 
rural residents is even higher than that of urban residents. However, there is still a large consumption gap of diversified livestock products 
such as mutton and milk between urban and rural consumers. The consumption gap of beef, which is more closely related to consumption 
capacity, is even increasing. Given various prognoses of the coming development of China’s economy, it is expected that the gap in 
consumption of livestock products between urban and rural will further narrow. It is apparent that the consumption of livestock products 
tends to be diversified of in China. The details are shown in Table 1-5.

Table 1-5: The consumption difference between urban and rural area

Name of Product 2013 2014 2015 2016 2017 2018

meat in total 6.1 5.9 5.8 6.3 5.6 3.7

pork 1.3 1.6 1.2 1.7 1.1 -0.3

beef 1.4 1.4 1.6 1.6 1.7 1.6

mutton 0.4 0.5 0.6 0.7 0.6 0.5

poultry 1.9 2.4 2.3 2.3 1.8 1.8

egg 2.4 2.6 2.2 2.2 2 2.4

dairy 11.4 11.7 10.8 9.9 9.6 9.6

Unit: kg/person
(Difference=consumption volume per household of urban area - consumption volume per household of rural area)
Source: China National Bureau of Statistics

http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 
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China’s meat consumption shows regional differences, especially a great north-south difference. Generally, meat consumption in the 
south is higher than in the north. Regarding product consumption, pork is mainly consumed in the south of China, while beef and lamb 
are mainly consumed in the northwest of China. The highest overall pork consumption in 2018 per household was 38.9 kilograms in 
Sichuan province. Xizang (Tibet) was the provincial administrative region with the highest beef consumption per household in China, at 
17.9 kilograms. Xinjiang was the provincial administrative region with the highest mutton consumption per household in China, at 14 
kilograms. The details are shown in Table 1-6.

Table 1-6: The top five provinces of meat consumption in 2018

Name of province Meat in total Name of province Pork Name of prov-
ince Beef Name of 

province Mutton

Sichuan 45.4 Sichuan 38.9 Xizang 17.9 Xinjiang 14

Chongqing 43.9 Chongqing 38.8 Qinghai 9.4 Inner Mongo-
lia 7.5

Guangdong 41 Guangdong 34 Xinjiang 5.1 Qinghai 6.6

Guangxi 35.7 Guangxi 31.3 Ningxia 4.1 Xizang 4.5

Fujian 34.7 Hunan 29.8 Inner Mongolia 3.3 Ningxia 4.1

Unit: kg/person
Source: China National Bureau of Statistics

http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 

The consumption of poultry products has a strong demand in the south of China, while the consumption of egg products is mainly in 
the north of China. The level of dairy products consumption is high in developed big cities, e.g. Beijing, Shanghai, and Tianjin, as well as 
Xinjiang, and Inner Mongolia where dairy product consumption is impacted by regional traditions and preferences. The specific changes 
are shown in Table 1-7.

Table 1-7: The top five provinces of other livestock product consumption in 2018

Name of province Poultry Name of province Egg Name of province Dairy

Guangdong 21.1 Tianjin 17.7 Beijing 26

Hainan 18.8 Shandong 16 Inner Mongolia 22.2

Guangxi 18.5 Beijing 14.6 Shanghai 20.8

Shanghai 12.3 Hebei 13.7 Xinjiang 19.9

Anhui 12 Henan 12.8 Tianjin 18.6

Unit: kg/person
Source: China National Bureau of Statistics

http://www.stats.gov.cn/tjsj/ndsj/2019/indexch.htm 
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1.3 Trade 

China’s livestock products trade has shown a rapid growth. China’s livestock products trade has reached $42.72 billion in 2019. It is eight 
times higher than the trade was in 2000. The increase in agricultural imports in general was higher than before. The import of China’s 
livestock products reached $36.22 billion in 2019, 14 times that of 2000. Animal fur was once a very important part of China’s livestock 
product consumption structure. Nevertheless, with the development of China’s economy, the demand of animal fur products declined, 
and the proportion of dairy and meat products continued to rise. In recent years, the main import livestock products are dairy products, 
pig products and cattle products. The import of these three livestock products accounts for more than 70% of China’s livestock product 
imports. The major import sources of livestock products are New Zealand, Australia, Brazil, the Netherlands, and Argentina. The imports 
from these countries account for more than 50% of China’s livestock product imports.

The top five importing provinces of livestock products are Shanghai, Guangdong, Tianjin, Jiangsu, and Shandong. All these provinces are 
coastal areas. The total imports of livestock products in these five provinces accounted for 78.6% of the country’s total imports of livestock 
products. Although China’s production and consumption of livestock products are mainly in inland provinces, the trading happens in the 
coastal areas. It shows that China’s import of livestock products mainly relies on marine shipping, not land transportation.

1.4 Conclusions

China’s production of livestock products is more focused on major food products such as pigs, cattle, and sheep. Meanwhile, due to 
the expansion of breeding these major livestock, the scale of breeding of other livestock, such as donkeys, horses, and mules, is rapidly 
declining. Geographically, China’s livestock products are mainly produced in inland provinces. The production of cashmere, milk and eggs 
is mainly in the north, while the production of meat is throughout the whole country.

The consumption level of livestock products in China is rising rapidly. The consumption gap between urban and rural livestock products is 
widely reducing. In recent years the level of pork consumption in rural areas became even higher than that in cities. However, there is still a 
large gap between rural and urban areas in the consumption of other livestock products. It has laid a solid foundation for the diversification 
of livestock products in China. Geographically, meat consumption, especially pork, is high in the south, while eggs, milk and non-pork 
meat consumption is high in the north. It is apparent that the consumption of livestock products tends to be diversified of in China.

The expansion of trade in livestock products continued and the import volumes annually are increasing. The import structure of livestock 
products is more consumer-oriented. Dairy products, swine products and bovine products have become the main imported products 
within China’s livestock products. The source of imported livestock products is highly concentrated, mainly in New Zealand, Australia, 
Argentina, Brazil, and the Netherlands. China’s livestock products trade is mainly in coastal areas and relies on marine shipping.

2. Trade policy of China’s livestock products 

After joining the WTO, the Chinese government is fulfilling its commitments and gradually established an agricultural product trade 
policy system complying with WTO rules. With the reform of these agricultural product trade policies, China’s livestock product trade has 
developed sufficiently at the same time.

Since the 21st century, China’s agricultural product trade, especially livestock product trade, has developed rapidly. To protect the interests 
of Chinese livestock product producers and livestock product consumers, the Chinese government has introduced a series of measures 
from three perspectives: market access, inspection and quarantine, and environmental protection. The trade policy will be introduced and 
analyzed separately in the following chapters.
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2.1 Market access policy

2.1.1 Tariff protection level

China’s overall level of tariff protection for livestock products is relatively low. Most favored nation (MFN) tariff levels for a large number 
of livestock products have less than 10%. Only few animal products have tariff protection levels above 20%. In terms of specific products, 
import tariffs on leather and animal hair are low, while import tariffs on meat and dairy products are high.

In addition, China implements a tariff quota management system for wool and wool tops. The import tariff quota of wool is 2% and the 
out-of-quota tariff on wool is 38%. Except for wool and wool tops, the import and export license management system for meat products, 
dairy products, and live animals is implemented. It matches with domestic food safety management policies. Zero-tariff import has been 
permitted for individual free trade agreements (FTA) arrangements. Generally, China’s tariffs on livestock products do not change with 
changes of the import quantity. Therefore, China’s livestock products trade has a low level of tariff protection and livestock products trade 
is in a relatively free status.

2.1.2 Market access system

According to the “Law of the People’s Republic of China on Product Quality”, the “Law of the People’s Republic of China on 
Standardization” and the “Trial regulations on production license of industrial products”, the Chinese government has formulated a 
supervision system for food production and processing enterprises. It is also known as food market security access system. In 2003, the 
“Measures for Quality and Safety Supervision and Management of Food Production and Processing Enterprises” was officially promulgated. 
The promulgation of this law fundamentally set strict thresholds for livestock products to enter the Chinese market. The supervision and 
management measures are mainly composed of three parts: 1) a production license system for food production and processing enterprises, 
2) an inspection system for factory food, and 3) a market access mark system for selling food in the market. The food approved by the 
market access mark system is labeled with a “SC” mark. The “SC” label is stated in Chapter IV of the ”Administrative Measures for Food 
Production License” which was established by the State Administration of Market Supervision and came into effect in 2015.

Regarding the approval of food quality and safety market access conditions, the Chinese government has stipulated in the form of laws 
on environmental conditions, food production equipment, food production raw materials, food processing processes, quality and safety 
monitoring capabilities, product standards, and product packaging identification. The “Measures for Quality and Safety Supervision 
and Administration of Food Production and Processing Enterprises” in 2003, stipulated penalties for violations by food production and 
processing enterprises.

2.2 Inspection and quarantine policy

2.2.1 Livestock product inspection and quarantine policies

With rapid economic development, China’s domestic supply of livestock products cannot meet the demands of Chinese consumers. Driven 
by domestic market demand, it has become inevitable to expand the scale of livestock products trade. Therefore, China has introduced a 
series of food inspection and quarantine regulations and market access systems, which strictly regulate the standards and conditions for 
importing livestock products. It thereby ensures the orderly progress of animal product trade, stabilizes the supply and demand of animal 
products, and protects the benefits of producers and consumers. The main laws of the livestock inspection and quarantine are shown in 
Table 2-1.
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Table 2-1: Inspection and quarantine laws of livestock products

Name of the law Published time Notes

Frontier Health and Quarantine Law of 
the People’s Republic of China 1987 Revised in 2007

Law of the People’s Republic of China on
Import and Export Commodity Inspection 1989 Revised in 2018

Animal and Plant Quarantine Law of 
the People’s Republic of China 1991 Revised in 2009

Food Sanitation Law of 
the People’s Republic of China 1995 Abolished in 2009

Regulations of the People’s Republic of
 China on Animal and Plant Quarantine Law 1996

Amendment to the Import and Export Commodity Inspection Law of 
the People’s Republic of China 2002

Implementation Regulations of the People’s Republic of China 
on Import and Export Commodity Inspection Law 2005 Revised in 2019

Food Safety Law of the People’s Republic of China 2009 Revised in 2018

Regulations of the People’s Republic of China on Food Safety Law 2019

Source: Qualitative data collected by Center for Agricultural Market Studies (CAMS), China Agricultural University

As shown in table 2-1, China’s livestock product inspection and quarantine system is part of China’s product inspection and quarantine 
system. China’s product inspection and quarantine system mainly has two parts. One part is the domestic food safety and security 
inspection and quarantine system, and another is the border product safety inspection and quarantine system. The Food Sanitation Law, 
the Food Safety Law, and the Implementation Regulations of the Food Safety Law are the three basic laws of the domestic food hygiene 
and safety inspection and quarantine system. The focuses of the domestic food hygiene and safety inspection and quarantine system are 
the product quality level, product hygiene level, nutritional health level of livestock products. The respective penalties for offenders are 
provided as well. Because imported products will eventually be sold in the Chinese market, China’s domestic food hygiene and safety 
inspection and quarantine system will affect the import of these products. It reflects the consistency of China’s domestic food safety policies 
and inspection and quarantine policies.

The border product safety inspection and quarantine system is composed of the Frontier Health and Quarantine Law, the Import and 
Export Commodity Inspection Law, and the Animal and Plant Quarantine Law Implementation Regulations. It emphasized on the quality 
and health status of imported and exported products.

Different animal products need different import documents. The most frequent used documents are clearance for entry goods (which has 
been replaced by notice for removal of entry goods), certificate of permission to import endangered species, certificate of tariff quota and 
automatic import license. At the same time, there are some specific regulations for small-scale trade varieties initiated by the Ministry of 
Commerce (MofCom) and the General Administration of Customs (GACC). It will not be described in detail in this report.

The Chinese government has implemented an exemption policy for most livestock products. The entry and exit cargo clearance forms of 
all live animals, meat products, dairy products and other food products need to be checked. Some food products also need to satisfy the 
additional regulatory conditions. Leather products are subject to looser regulation, but some leather products need to meet some additional 
regulatory conditions. In general, the regulatory conditions for leather products are much looser than other livestock products.

Since 2018, the General Administration of Customs has adjusted the declaration requirements for customs clearance documents for 
imported goods in order to fully optimize the business environment. The General Administration of Customs stipulates that a delivery 
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certificate for the entry of animals, plants and related products is required during transportation under special circumstances. The paper 
certificate “Notice of Transfer of Inbound Cargo” needs to be issued. No entry of customs clearance of inbound goods is required in other 
cases. Deregulation has been released by the government.

In general, the number of imported livestock products that need inspection and quarantine in China is not large. Live animals, dairy 
products, meat products and poultry products need to do import-and-export food sanitary supervision and inspection for the entry and 
exit the country. Plant, animal and plant products need quarantine. Therefore, there are no inspections and quarantine for most animal 
products, but the inspection and quarantine procedures for food products are very strict.

The implementation of these policies is very rigorous in China. An import ban will be issued as long as a country’s animal products 
are detected with animal diseases, or a country’s livestock epidemic is severe. Once included in the import ban, the livestock products 
cannot re-enter the Chinese market in a long term. The Chinese government has implemented import bans on products from the United 
Kingdom, the United States, and other countries. Some typical cases are summarized in Table 2-2. 

Table 2-2：Typical Cases of Livestock Product Import Ban

Types of livestock products 
were banned Sources Time of implement the ban Time of lifting the ban Duration time

beef America 2003 2017 14years

beef Japan 2001 2019 18years

beef England 1996 2018 22years

poultry America 2013 2018 5years

pork Poland 2014 Not yet lifted

pork Bulgaria 2018 Not yet lifted

pork Japan 2018 Not yet lifted

pork Belgium 2018 Not yet lifted

pork Indonesia 2019 Not yet lifted

Source: Qualitative data collected by CAMS, China Agricultural University

As shown in the Table 2-2, the strict import ban policies are implemented on major livestock products, such as beef, poultry, and pork. 
The applicable countries for the implementation of the import ban are both developed and developing countries. The policy is to prevent 
animal diseases from entering China, which will have a negative impact on China’s livestock industry.

2.2.2 Livestock Product Inspection and Quarantine Institution System

The Chinese government carried out institutional reforms in 2018. The State Administration of Quality Supervision, Inspection and 
Quarantine’s (AQSIQ) entry-exit inspection and quarantine responsibilities and management sections were assigned to the General 
Administration of Customs (GACC). The State Council Food Safety Committee and the State Council Anti-Monopoly Committee were 
retained, and the managerial work is now undertaken by the State Administration of Market Regulation (SAMR). The responsibilities of 
the National Certification and Accreditation Administration and the National Standardization Administration were assigned to the SAMR.

After the reorganization, the border inspection and quarantine of livestock products was all transferred to the GACC. The SAMR is 
responsible for the supervision of food safety after entering the Chinese market. This makes China’s livestock products supervision rights 
and responsibilities clearer, which can better ensure the orderly development of animal product inspection and quarantine supervision.
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The GACC is responsible for the supervision and management of imported food safety. Imported food and food-related products should 
meet China’s national food safety standards. If food safety incidents occurring outside the country that may affect the territory of China, or 
serious food safety problems are found in imported food, the GACC shall promptly take risk warning or control measures and notify the 
SAMR. The SAMR shall adopt corresponding measures in a timely manner.

When the GACC finds that imported products that are unqualified or have potential safety hazards during port inspection and supervision, 
it shall implement technical treatment, return and/or destruct products in accordance with the law, and notify the SAMR. The SAMR shall 
uniformly manage the recall of defective products. If it is learned that there are defects in imported products through consumer reports, 
accident investigations, injury monitoring, etc., the recall measures shall be implemented in accordance with the law. The SAMR notifies 
and the GACC shall take corresponding measures in accordance with the law.

2.3 Environmental protection policy

Since the 18th Communist Party of China (CPC) National Congress, the Chinese government has paid more attention to the 
environmental protection within the livestock industry. It is reflected in domestic support policies in the production of livestock products. 
In the past, China’s animal husbandry industry support policies were more inclined to support the selection of superior breeds and the 
expansion of breeding scale. However, China’s livestock industry policy now attaches greater importance to environmental protection in 
the production process of the livestock industry. Under the current support policy framework, the Chinese government has also introduced 
“green box” subsidy policies that comply with WTO rules, such as animal disease prevention subsidies and dead animal harmless treatment 
subsidies, to promote the green development of China’s domestic livestock industry.

In addition, considering the highly pollutant characteristic of the leather industry, the Chinese government formulated the “Water 
Pollutant Discharge Standards for the Tanning and Fur Processing Industry” in 2012. This regulation clearly stipulates the “water pollutant 
discharge concentration limit and the unit product’s benchmark drainage volume and special discharge limit for water pollution” for all 
leather processing and manufacturing enterprises. The promulgation of this regulation has further standardized the production of leather 
processing enterprises and accelerates the progress for a greener development.

In 2014, the Ministry of Industry and Information Technology issued the “Regulations for the Tanning Industry”, which requires leather 
companies to prioritize the layout of their own companies when producing and processing. At the same time, leather companies must 
meet the requirements of the policy in terms of production scale, environmental protection, occupational safety and health. It puts forward 
higher requirements for new enterprises entering the tanning industry, raising the industry’s entry threshold.

The Chinese government promulgated the “Amendment to the Environmental Protection Law” in 2015. It included environmental 
pollution in the scope of criminal law. Once respective policies and regulations are violated, the enterprises will be punished by the law. In 
addition, the new environmental protection law introduced more stringent measures, such as daily fines and seizures. It increases the costs 
of illegal activities for manufacturing enterprises, especially leather processing enterprises.

In addition to the aforementioned laws and regulations to promote the development of the leather industry, China’s relevant industry 
associations have also played a special role for the green development of the leather industry. In 2003, the China Leather Association 
launched the “eco-leather” logo. All products with the “eco-leather” logo not only achieved ecological performance, but also met ecological 
standards in the production process. The logo recognition aims to promote the whole leather industry development through industry self-
discipline. It is expected that “eco-leather” logo will play a greater role in environmental protection.
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2.4 Summary and Outlook

In general, the trade policy of China’s livestock products has the following characteristics:

First, the tariff rate is relatively low, and the livestock product trade is relatively free. The average level of tariffs on livestock products is 
low. Only wool and wool tops are subject to a tariff quota management system. Therefore, the degree of market liberalization for trade in 
livestock products is generally high.

Second, inspection and quarantine policies are in line with domestic food safety policies and their enforcements are very strict. The 
Chinese government has a strict management of livestock diseases. Once a country’s livestock products are banned from importing, it 
will be difficult for a country’s livestock products to re-enter the Chinese market for a long time. The countries of China’s import ban on 
livestock products is very inclusive, including developed countries such as the United States and Britain, and developing countries such as 
Indonesia.

Third, China’s livestock product trade policy is giving increasing weight to environmental protection. Since the 18th National Congress 
of the CPC, livestock industry has paid more attention to green production and environmental protection. Subsidized policies were 
developed to support on harmless treatment of dead livestock and pollution-free treatment of livestock and poultry excreta. Environmental 
protection has become the main concern for the development of livestock products industry policy and trade policy.

It is expected that the industrial and trade policies of China’s livestock products present the following characteristics in the future.

First, China’s livestock products trade will become free of tariff. With the further development of China’s economy, the people’s demand 
for high-protein foods will continue to rise. Due to the limited domestic animal husbandry resources, it will be a trend to increase imports 
to meet domestic consumer demand for livestock products.

Second, China’s livestock product inspection and quarantine policies will be more stringent. One reason is the influences of domestic 
consumption demand. Chinese consumers demand for healthier, higher-quality agricultural products. It will lead domestic food policies 
and inspection and quarantine policies to be more coordinated to ensure high-quality livestock products in the Chinese market. Affected 
by the first-stage economic and trade agreements between China and the United States, the inspection and quarantine mechanism of 
China’s livestock products will move closer to developed countries in the future, which means that China’s livestock product inspection 
and quarantine policies will become stricter.

Third, domestic livestock production policies will be more inclined to pigs, cattle, sheep, and poultry. This was mainly affected by the 
African swine fever epidemic. Because of the African swine fever epidemic in China in 2019, domestic hog production capacity has fallen 
sharply, and domestic pork prices have risen rapidly. China’s pork imports have risen sharply, but it is still difficult to meet the huge 
domestic consumer demand. This will prompt the Chinese Government to expand the scale of raising pigs, cattle, sheep and poultry in 
order to ensure the supply of major livestock products. With the limited domestic resources and environment, the production of horse, 
mule, donkey, and camel products will be further reduced.
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3. China-Mongolia Agricultural and Livestock Trade

3.1 Situation of Agricultural Products Trade in China-Mongolia Overall Trade

China-Mongolia trade has strong potential for development. Since 1998, China has become Mongolia’s largest trading partner. China-
Mongolia trade has shown a trend with rapid development, especially the increase in imports from Mongolia is obvious. From 1992 to 
2018, the total trade volume between China and Mongolia increased from $180 million to $7.99 billion. The export value increased from 
$140 million to $1.65 billion; the import value increased from $40 million to $6.34 billion. In addition, since 1994, China’s trade with 
Mongolia has been in a continuous deficit and the trade deficit has been expanding. The specific changes are shown in Figure 3-1.
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Figure 3-1: China-Mongolia trade (Unit: 100 million US dollars)
Data source: China Custom Database http://www.customs.gov.cn 

However, as shown in Figure 3-2, the annual changes in China-Mongolia trade are relatively large. 

Figure 3-2: Annual changes in China-Mongolia trade value2

Data Source: China Custom Database http://www.customs.gov.cn 

2　 The calculation of annual change is: annual change=(previous year value-following year value)/previous year value*100%. Therefore, the start time of Figure:3-2 is 
one year behind the start time of Figure 3-1. But the time period of two figures depicted is the same.
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China-Mongolia trade shows extremely volatile fluctuations no matter of imports, exports, or total imports and exports. The total trade 
volume between China and Mongolia fell by 21.3% in 1993, the highest decline rate in 26 years. The total trade volume between China 
and Mongolia rose by 83.85% in 2005, the highest increase rate in 26 years. The value of imports from Mongolia fell by 25.89% in 
2014, the highest decline in 26 years. The value of imports from Mongolia rose by 112.09% in 2005, the highest increase in 26 years. The 
value of exports to Mongolia fell by 47.63% in 1993, the highest decline in 26 years. The value of exports to Mongolia rose by 57.7% 
in 2006, the highest increase in 26 years. Accordingly, the fluctuation of China-Mongolia exports to Mongolia is relatively small, but 
the fluctuations of imports from Mongolia and China-Mongolia total trade are extremely huge. It shows the difficulty for Mongolia to 
maintain a stable quantity and quality of exports to China in a long term. Mongolia’s unsteady supply is a variable that affects China-
Mongolia trade.

As shown in Figure 3-3, Agricultural product trade continued to develop along with the development of China-Mongolia trade as a whole. 

Figure 3-3: China-Mongolia agricultural trade value (Unit: 100 million US dollars)
Data Source: China Custom Database http://www.customs.gov.cn 

China-Mongolia agricultural product trade has grown rapidly. From 2001 to 2018, the total agricultural trade between China and 
Mongolia increased from $33 million in 2001 to $477 million in 2018. The import value increased from $13 million in 2001 to $338 
million in 2018. The export value increased from $20 million in 2001 to $138 million in 2018.

The agricultural trade between China and Mongolia has shown a rapid growth and has a great development prospect. 

First, agricultural trade accounts for a relatively small proportion of the overall trade between China and Mongolia, and it shows a 
downward trend in recent years. The proportion of China-Mongolia agricultural trade within China-Mongolia trade is gradually 
decreasing. The total trade volume of agricultural products accounted for 5.45% of the total trade volume between China and Mongolia 
in 2001. By 2018, this number had dropped to 1.73%. The proportion of imports of agricultural products from Mongolia has remained 
basically stable. In 2001, the proportion of imports from agricultural products in Mongolia to the imports of Mongolian products was 
5.36%. By 2018, this figure remained at 5.34%. Exports of agricultural products to Mongolia are an important category of products 
exported to Mongolia. As shown in Figure 3-4, the proportion of export value was about 16% in 2001. Although it has declined since 
then, exports of agricultural products to Mongolia still occupy a relatively important position in the overall export to Mongolia. In 2018, 
the export value of agricultural products to Mongolia accounted for 8.38%.
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Figure 3-4: Proportion of China-Mongolia agricultural trade value
Data source: China Customs Database http://www.customs.gov.cn 

Second, China-Mongolia agricultural product trade has a huge fluctuation range. As with China-Mongolia trade, agricultural trade 
between China and Mongolia is highly volatile. Figure 3-5 shows the annual changes in value of imports and exports. The total agricultural 
product trade between China and Mongolia in 2002 decreased by 16.6% which is the highest decline in 18 years. In 2004, the total 
agricultural product trade between China and Mongolia increased by 47.9%, which was the highest increase in 18 years. The import 
value of agricultural products from Mongolia in 2007 decreased by 50.3%, the highest decline in 18 years. In 2009, the import value of 
agricultural products in Mongolia increased by 75.7%, which was the highest increase in 18 years. The export of agricultural products 
to Mongolia in 2002 fell by 29.7%, which was the largest decline in 18 years. In 2004, the export of agricultural products to Mongolia 
increased by 69.5%, which was the highest increase in 18 years. The total agricultural product trade volume fluctuates slightly, but the 
import trade volume and export trade volume fluctuate greatly. Mongolia’s non-stable agricultural production has a greater impact on 
China-Mongolia agricultural trade, which is consistent with the overall China-Mongolia trade situation. 

Figure 3-5: Annual changes in China-Mongolia agricultural product trade 3

Data source: China Customs Database http://www.customs.gov.cn 

3　 The calculation of annual change is: annual change=(previous year value-following year value)/previous year value*100%. Therefore, the start time of Figure:3-5 is 
one year behind the start time of Figure 3-3. But the time period of two figures depicted is the same.
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Third, China-Mongolia agricultural product trade seems to be quite complementary. In terms of trade structure, China mainly exports 
food products, poultry products, sugar, vegetables and other processed agricultural products to Mongolia. According to statistics (Figure 
3-6), the amount of grain products is the largest of China’s agricultural product exports and it accounts for about 30%. Poultry products 
are China’s second largest export to Mongolia and they account for about 20%. The processed agricultural products or raw materials for 
the food industry are China’s third largest export to Mongolia and they account for about 10%. 

China’s imports of agricultural products from Mongolia are mainly livestock products, especially animal hair. As shown in Figure 3-7, they 
totally account for about 60% of the total imports of agricultural products from Mongolia. Horse, donkey and mule products account for 
about 21% of the total imports of agricultural products from Mongolia. 

Figure 3-6: China’s export structure of agricultural products to Mongolia
Data source: China Customs Database http://www.customs.gov.cn 

Figure 3-7: China’s agricultural products import structure from Mongolia
Data source: China Custom Database http://www.customs.gov.cn 
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In summary, China-Mongolia agricultural product trade is rather complementary and reflects the endowment of agricultural production 
resources on both sides. However, China-Mongolia agricultural trade depends on several product categories. The value of livestock 
products has an absolute dominant position in China’s import of Mongolian livestock products. Section 3.2 will analyze the importance 
and reasons of Mongolian livestock products’ in the Chinese livestock product market.

3.2 Mongolian livestock products’ overall situation to China

Based on the analysis in Section 3.1, the importance of livestock products trade in agricultural trade between China and Mongolia 
becomes clear. China’s imports of Mongolian livestock products account for about 90% of the total imports of Mongolian agricultural 
products. Historically, Mongolia is known for its production of livestock products. The analysis in this section will focus on the status of 
livestock products trade in China-Mongolia agricultural trade.

3.2.1 Trade environment

To promote the employment rate and increase the added value of livestock products, the Mongolian government encourages local 
enterprises to export processed livestock products to China. In terms of export trade procedures to China, Mongolia has no additional 
procedures except for quarantine requirements. However, since October 2019, Mongolian enterprises must obtain the export qualification 
approved by the Mongolian Government and apply for the export quota.

As there is no bilateral free trade treaty between China and Mongolia, there is no preferential policy for the trade of livestock products 
between China and Mongolia, but only general policies. Mongolian livestock products are mainly imported into China from Erlianhot 
port, Baotou customs, Ceke port, Zhungadabqi port, Arihasat port, and Takshiken port. China’s import of Mongolian livestock products 
follows a routine procedure and some special requirements for meat products. The main six specific requirements are as follows:

1. Allow only qualified ports to import

2. Prohibit cloven-hoofed animals and their products to be imported.

3. Allow thermally processed cooked products to be imported.

4. Allow horses and horse meat to be imported. Live horses need to be isolated in the quarantine area of Erlianhot port and can be 
imported as long as its inspection and quarantine meet the standards.

5. Lamb imports are subject to designated ports, which are Erenhot port, Ceke port, Mandurah port. 

6. Imported livestock products must meet Chinese standards.

A list of animals and their products banned from countries/regions where animal diseases are endemic was formulated by the GACC (March 
10, 2020 version). Table 3-1 lists some livestock products imported from Mongolia that are prohibited because of the high incidence of 
livestock diseases in Mongolia.
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Table 3-1: List of animals and their products prohibited from importing 

(March 10th 2020 version)

Country or Area Disease Prohibited import goods name 

Mongolia

Foot-and-mouth disease Cloven hoofed animals and related products  
(except for some areas of Zamenwud City, East Gobi province)

African swine fever Pigs, wild boar and their products

Avian Influenza Poultry and its products

Swine fever Pigs, wild boar and their products

Small ruminant epidemic Cattle and sheep and related products  
(outside some areas of Zamenwud City, East Gobi province)

Source: General Administration of Customs of China (Shanghai Customs)
http://tianjin.customs.gov.cn/shanghai_customs/423405/jyjy99/dzwyq/1667828/index.html 

However, the trade relations between China and Mongolia in livestock products are becoming closer. On December 23, 2014, China 
Yinchuan Comprehensive Bonded Zone Management Committee and Mongolia New Asia Group Co., Ltd. formally signed a strategic 
framework agreement. Mongolia plans to construct a light industrial park to process the commodities in Yinchuan city. Yinchuan 
comprehensive bonded zone is aiming be a platform for selling primary-processed products through a deep-processing capacity and 
respective sales channels in China and globally.

3.2.2 Export of animal products from Mongolia to China

A considerable amount of Mongolia’s domestic animal products has been imported into China. For example, Mongolia’s cashmere exports 
to China accounted for more than 90% of its domestic cashmere production in 2015. However, Mongolia is not a major livestock product 
import source of China. China’s imported livestock products can be divided into swine products, dairy products, bovine products, poultry 
products, ovine products, animal skins and other animal products. China exports swine products and poultry products to Mongolia and 
imports animal fur, bovine products and other livestock products from Mongolia. Mongolia’s market share in various livestock product 
trades is shown in Figure 3-8.

Figure 3-8: Mongolian livestock products market share in China
Data source: China Customs Database http://www.customs.gov.cn 
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Mongolian livestock products account for about 1% of China’s livestock product import market. Except for horse, donkey and mule 
products, the market position of Mongolian livestock products in China is not high. This is mainly because of the limitation of Mongolia’s 
own livestock industry. The following chapter summarizes the main reasons from a Chinese market perspective.

3.2.3 Mongolian livestock products’ low-market-share in China

First, the quality and price of Mongolian livestock products have restricted the export of Mongolian livestock products. Mongolian 
livestock products are mainly exported at low prices, relying on low prices to enter and to prevail against others in the market. Although 
the price decline can increase the export competitiveness in a short period of time, it will be detrimental to the long-term development of 
the livestock industry and the companies that produce livestock products. With Mongolia’s domestic raw material prices and labor costs 
rising, the low-price advantage of livestock products is gradually disappearing.

Almost all Mongolian machinery and equipment are imported from other countries. The imported machinery and equipment are very 
expensive, but the Mongolian government has not strictly regulated and monitored the use of modern machinery and equipment. As 
a result, most factories have no advanced equipment and use old production methods. It leads to low efficiency of Mongolian livestock 
production and processing. Compared with livestock products processing plants in developed countries, there is a large gap and it is 
difficult to guarantee good quality. At the same time, Mongolia’s export safety standards are relatively low, which makes it difficult for 
a large number of livestock processing plants to guarantee health and safety of the products. It limits the export of Mongolian livestock 
products.

Second, the relevant government policies fluctuate greatly. Mongolia’s political and economic policies are unstable, which makes the trade 
environment change frequently. The inconsistent trade policy has also fundamentally damaged the export of Mongolian livestock products. 
Survey (Appendix 2) results for this study show, Chinese importers found that one obstacle of importing Mongolian livestock products was 
the negative impacts from temporary restrictions.

Third, Mongolia’s industrialization of livestock products is relatively low. The main producers are free-range herdsmen in Mongolia. 
The decentralized breeding method makes it difficult for herders to withstand natural disasters. It will cause large losses. Due to most 
herdsmen’s low literacy and business knowledge, it is difficult for them to understand the market situation of the animal husbandry 
industry quality regulations. Some herdsmen sell products through cooperatives but most are usually looking for acquaintances to help 
sell the products in the market. This decentralized form of circulation makes the Mongolian livestock products industry more dispersed. 
Decentralization increases cost of integrating the industrial chain and restricts Mongolia’s exports of livestock products to China. The low 
industrial development also leads to the low amount of Mongolian livestock products which can be supplied to the market. The lack of 
professional market circulation leads to the frequent occurrence of credibility issues. According to the survey results, the low variety and 
quantity of Mongolian livestock products and low credibility are main problems for Chinese importers.

Fourth, the progress of the China-Mongolia trade agreement still lags behind. At present, there is no bilateral free trade agreement between 
China and Mongolia. The bilateral trade between China and Mongolia is carried out under the WTO framework. From the statistical data, 
the current overall trade level including livestock products between China and Mongolia is not high. However, our survey results show the 
existence of informal trade between China and Mongolia, which is inconsistent with low level of statistical data. Due to the lack of more 
convenient trade arrangements, a large amount of official trade was forced to be transformed into informal trade. However, the quality 
and safety of products are difficult to be guaranteed through informal trade. On one hand, it is difficult to monitor the sales of Mongolian 
animal products in China and consumer feedback on Mongolian livestock products is difficult to be recognized. On the other hand, some 
low-quality Mongolian livestock products are exported to China, which leads to the benefit losses for China and Mongolia and a loss of 
credibility for Mongolian products.
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3.3 Preliminary Suggestions for Mongolian Livestock Products to Expand 
Market in China

Based on the analysis, Mongolian horses, donkeys, mule and cashmere products have a high share in the Chinese market. The production 
of these products is consistent with the livestock production in Inner Mongolia, Liaoning, Heilongjiang and other provincial administrative 
regions in northern China. The Northern provinces demand more horse, donkey, mule products and cashmere products. Therefore, 
the Northern provinces, e.g. Inner Mongolia Autonomous Region, Hebei province, Liaoning province are more suitable for importing 
Mongolian livestock products.

The import of Mongolian livestock products into China is mainly through the land ports like Erlianhaote. However, Chinese imported 
livestock products are mostly imported by marine shipping and less emphasis is put on infrastructure for land ports at the Mongolian 
border. The provincial administrative regions for the import of cashmere are Hebei and Inner Mongolia and for the import of horses, 
donkeys, and mules Inner Mongolia Autonomous Region and Xinjiang Uygur Autonomous Region.

Therefore, under the current transportation circumstances, Mongolian livestock products should focus on developing border trade with 
Inner Mongolia Autonomous Region and Xinjiang Uygur Autonomous Region. At the same time, Mongolia may consider accelerating the 
use of cross-border e-commerce and other trade methods to Chinese market.

3.4 Conclusions

Based on the continuous development of trade relations between China and Mongolia, agricultural trade between China and Mongolia has 
begun to develop rapidly. 

First, the development of China-Mongolia agricultural trade is faster than the overall development of China’s agricultural product trade. 
After entering into the WTO, the agricultural trade between China and Mongolia has shown a rapid growth. From 2001 to 2018, the 
average annual growth rate of China-Mongolia agricultural trade is 17.1%, 4.3% higher than the average annual growth rate of China’s 
total agricultural trade. The average annual growth rate of agricultural import from Mongolia is 5.7% higher than the overall increase of 
China’s agricultural imports. The average annual increase of agricultural exports to Mongolia is 2.2% higher than the overall increase of 
China’s agricultural exports. The analysis of overall trade, export or import shows the development of China-Mongolia agricultural trade is 
faster than the overall development of China’s agricultural trade.

Second, China-Mongolia agricultural product trade is highly complementary. The main products China exports to Mongolia are grain, 
sugar, poultry products and other agricultural products. While cashmere, donkey, horse, and mule products have comparative advantages 
to export from Mongolia to China. 

Third, China–Mongolia livestock trade has a great development prospect. Mongolian livestock products have not played a particularly 
important role in the Chinese livestock product market. It is mainly limited by the low level of development of the Mongolian livestock 
industry. However, with the Chinese consumers’ more demand for customized consumption of livestock products and the development of 
the livestock industry in Mongolia, it is expected that China and Mongolia will have greater cooperation in livestock products trade.
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4. Analysis of export potential of Mongolia livestock 
product to China

4.1 Analysis of RCA Index and TCI

In this section, the Revealed Comparative Advantage (RCA) index, and the Trade Complementarity Index (TCI) index will be introduced 
as tools to analyze the export potential of Mongolian livestock products to China.

In general, when the RCA value is bigger than 1, it indicates that the proportion of this type of product in the country’s export trade is 
bigger than that in the world export trade. The country’s product has an explicit comparative advantage in global market. When the RCA 
value is less than 1, it indicates that the product’s competitiveness in the global market is relatively weak. When the RCA value is close to 
1, it indicates a neutral comparative advantage. The country’s products have no comparative advantage or disadvantage in the international 
market. In this report, the RCA index of China is calculated by using the export data.

For analyzing the imports: when the RCA value is bigger than 1, it indicates that the proportion of this type of product in the country’s 
import trade is bigger than that in the world import trade. The country’s product has a comparative disadvantage in global market, which 
means that it has weak international competitiveness. When the RCA value is less than 1, it indicates that the product is relatively more 
competitive in the global market. When the RCA is close to 1, it indicates a neutral comparison, which means the country’s products 
have no comparative advantage or disadvantage in the global market. In this report, the RCA index of Mongolia is calculated based on the 
import data.

The Trade Complementarity Index (TCI) was proposed by the economist Peter Drysdale based on trade complementarity theory in 1967. 
It measures the degree of complementarity and closeness of trade based on comparing the comparative advantages of import and export of 
respective countries (regions) and is used to measure the complementarity of commodity trade. The higher the index is, the stronger the 
trade complementarity between the two countries (regions).

The data used in this study is from the UN Comtrade Database. The coding method used is the Standard International Trade Classification 
(SITC). According to the SITC classification standards, chapters related to livestock products are Chapter 00 (Live animals other than 
animals of division), Chapter 01 (Meat and meat preparations), Chapter 02 (Dairy products and birds’ eggs), and Chapter 21 (Hides, skins 
and furskins, raw).

The calculation result of RCA of Chinese livestock products is shown in Figure 4-1.
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Figure 4-1: Changes in the RCA Index of Livestock Products in China

Data source: UN Comtrade https://comtrade.un.org/data/ 

The RCA index shows that China’s livestock products industry used to have a very strong comparative advantage in live animals, meat 
products, and dairy products. Nevertheless, with the further development of the Chinese economy, China’s live animals, meat products, 
and dairy products’ competitive comparative advantage has continued to decrease and the index result has fallen below 1. It indicates that 
China’s comparative advantage in live animals, meat products, and dairy products is gone. As China’s consumer demand for live animals, 
meat products, and dairy products continues to grow, China will increase imports of these products.

The calculation results also show that China has no comparative advantage in animal hair, leather and leather products. With the further 
development of the Chinese economy and the increased demand for leather products, the imports of leather products will rise accordingly.

The calculation result of Mongolian livestock product RCA index is shown in Figure 4-2.

Figure 4-2: Changes in RCA index of Mongolian livestock products

Data source: UN Comtrade https://comtrade.un.org/data/ 

The change of the RCA index of Mongolian livestock products shows that Mongolia is continuously losing its competitive advantage 
in dairy products, especially in recent years. The dominant disadvantage index has risen to around 1, which means Mongolia lacks a 
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competitive advantage in dairy products. However, live animals, meat products, animal hair, skins, and leather products, especially in 
animal hair, leather, and leather products have strong competitive advantages. Mongolia can further expand exports of live animals, meat 
products, animal hair, hides, and leather products.

The calculation results of the China-Mongolia TCI index are shown in Figure 4-3.

Figure 4-3: Changes in China-Mongolia livestock product trade TCI

Data source: UN Comtrade https://comtrade.un.org/data/ 

China and Mongolia’s TCI on live animals, meat products, and dairy products is gradually increasing. Especially, China and Mongolia’s 
trade complementarity index has increased rapidly on meat products. It indicates that there is a large potential for China and Mongolia 
to strengthen the cooperation on the live animal trade, meat product trade and dairy product trade. However, the trade complementarity 
index between China and Mongolia in animal skins, wool, and leather products is not high. It shows that there is still much possibility for 
improvement in animal skin, wool, and leather products trade.

The calculation of RCA and TCI states that the livestock product trade is a very important part of China-Mongolia agricultural product 
trade, especially the import from Mongolia. According to index calculations, the livestock trade is the most potential part for further 
development of China-Mongolia agricultural product trade. With the rapid development of China’s economy and society, demand for 
high-quality livestock products will increase. As the import of livestock products will increase, it can be expected that livestock products 
trade will play an important role in China-Mongolia agricultural products trade. 

4.2 Analysis of Porter’s Five Force Model

In this section, Porter’s Five Force Model we will be applied to analyze the export potential of Mongolian livestock products to China. 
The Five Force Model was proposed by Michael Porter in the early 1980s. Five forces in the industry determine the scale and degree 
of competition. These five forces collectively affect the attractiveness of the industry and the competitive strategic decisions of existing 
companies. The five forces are 1) the competitiveness of existing competitors in the industry, 2) the threat of potential new competitors 
to enter the industry, 3) the threat of substitute products or services, 4) the bargaining power of suppliers, and 5) the bargaining power of 
buyers. The analysis performed in this section will become the basis for the development of market competition strategies in Section 5.
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4.2.1 Bargaining power of suppliers

The share of Mongolian livestock products in China’s livestock product import market is very low. The reasons can be shown with 
analyzing the suppliers.

First, China-Mongolia livestock products trading enterprises are mainly small and medium-sized enterprises and their ability to resist risks 
is very low. Most enterprises have limited financial strength and foreign commitments as well as low credibility, operating capabilities, 
management concepts, or standards. The agriculture and animal husbandry industry usually have large investment risks and long return 
periods. The industry is greatly affected by factors such as natural conditions and diseases. Therefore, lack of big trading companies in 
Mongolia has restricted the deepening and promotion of economic and trade cooperation.

Second, there is a certain gap between the level of animal disease control in Mongolia and China’s inspection and quarantine requirements. 
In recent years, for developing the country’s economy, Mongolia has increased exports of beef and mutton products. However, it happened 
many times that the meat product can’t meet the inspection and quarantine standard of China. The import was temporarily suspended, or 
the permissions of individual Mongolian meat produce companies were even cancelled. Mongolia’s animal husbandry industry’s epidemic 
prevention technology level is relatively low, resulting in low standards of meat products. Hence, it hinders Mongolian livestock product 
export to China.

Third, China-Mongolia cross-border logistics need to be improved. Because of strict time limits and easy quality loss, livestock products 
have higher requirements for logistics. As the cross-border trade of livestock products takes a relatively long time due to long distances and 
many value chain links, it needs strong logistic technologies, facilities and equipment. China’s logistics infrastructure is well developed, 
and the development of cold chain logistics is relatively good. However, the construction of China-Mongolia border port and Mongolia’s 
domestic logistics infrastructure is lagging. The storage and loading facilities at the border port are inadequate, and the cold chain 
transportation vehicles are severely outdated. The current infrastructure system cannot meet the growing agricultural and livestock product 
logistics need between China and Mongolia.

Fourth, the development level of China-Mongolia livestock product trade mainly depends on Mongolia. Due to natural disasters, 
Mongolian policy changes, and other factors, Mongolia’s supply capacity has always been highly volatile. This fluctuation has made a 
negative impact on China-Mongolia livestock products trade. 

It can be concluded that the bargaining power of Mongolian livestock products in the Chinese market is not strong.

4.2.2 Consumers’ bargaining power

China is one of the biggest importer and customer of livestock products in the world. It is not only reflected in the growth in quantity, but 
also in quality. This can be manifested in three aspects:

First, the consumption structure of livestock products will be further adjusted. The traditional consumption preference of urban and rural 
residents determines that pork plays a leading role in the consumption of livestock products in China. However, the proportion of pork 
consumption continually declines. Poultry, milk and dairy products consumption has increased significantly. With the improvement of 
the living standard of residents and the further improvement of the consumption level of livestock products, the consumption of residents 
will continue to diversify. The proportion of beef, mutton, poultry, milk and dairy products consumption will increase. In addition, China 
has become an aging society. Aging will bring further changes to structure and quantity of food consumption. There are usually great 
differences in the demand for livestock products among elderly, middle-aged and young people. For example, the elderly often reduce the 
consumption of meat, especially red meat. Although the impact of aging is not too obvious at present, the impact of aging in the future 
needs more attention.

Second, Chinese pay more attention to the quality and safety of livestock products. With the improvement of people’s living standards and 
the enhancement of quality and safety awareness, the demand for livestock products by Chinese residents is changing from quantity to 
quality. The traditional “price priority” consumption concept of urban and rural residents is changing to “price and quality”. Concerning 
quality and safety incidents that occurred in recent years, people pay more attention to the quality of livestock products, especially the 
hygiene and safety of livestock products. 
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Third, residents’ demand for processed livestock products has increased significantly. The processed livestock products need to adhere 
to local taste, being rich on nutrition and convenient made available for consumers. With the increase of investment in science and 
technology, the upgrading of equipment, the combination of traditional skills and modern technologies in recent years, processed livestock 
products have developed rapidly. The variety of processed livestock products has continued to increase, and consumers’ demand shows a 
rapid growth trend. In the future, as the income level of urban and rural resident might increase further the proportion of consumption of 
processed livestock products will continue to rise.

It must be highlighted that animal husbandry is or can be a highly polluting industry when improperly handled. Since the 18th National 
Congress of the Communist Party of China, Chinese agricultural development has paid more attention to ecological and environmental 
protection. Animal husbandry with high pollution risks will face higher environmental protection standards. This will restrict the 
quantitative development of local animal husbandry. Therefore, China will have more bargaining power due to an expansion of the 
livestock products import market.

4.2.3 Competitiveness of competitors

China’s main imported livestock products are dairy products, cattle products, and pig products. The main import sources are New Zealand, 
Australia, Brazil, the Netherlands, and Argentina. These major import sources are highly competitive. New Zealand and the Netherlands 
are the world’s biggest exporters of dairy products, meat products and wool. Brazil and Argentina are the world’s biggest exporters of cattle 
products. Livestock products in these countries surpass Mongolian livestock products in terms of price, product quality, supply stability, 
and trade convenience by far. Therefore, competition of Mongolian products with these producers is basically not possible.

In addition, Mongolian livestock products are also facing strong competitors in China with livestock products from Inner Mongolia. Due 
to historical aspects, Inner Mongolia and Mongolia have similar cultural traditions. According to the border effect (McCallum, 1995; 
Helliwell et al, 2001; Head et al, 2002), the trade volume of the Mongolian livestock products therefore can’t compete with the domestic 
Chinese trade volume of Inner Mongolia livestock products because of the border between China and Mongolia.

It can be determined that relevant domestic and international competitors in the Chinese market have a very strong competitiveness.

4.2.4 Competitiveness of potential competitors

On January 2020, China and the United States officially signed the first phase of the economic and trade agreement. In the agreement, 
China committed to offer more trade opportunities for American agricultural products. China will increase American agricultural 
products import, but it should be emphasized that the agreement lists only trade opportunities, not import obligations. However, this 
still will benefit the import of wheat, oilseeds, and livestock products that are particularly competitive in the United States. In addition, 
the agreement also provides the regulation of mutual certification of livestock products such as poultry products and milk powder in 
the United States. China and the United States are moving towards unification in terms of livestock product production, inspection 
and quarantine. This means that more livestock products from the United States will enter into the Chinese market in the future. It will 
bring a crowding out effect on other livestock product suppliers. Therefore, it can be determined that potential competitors have a strong 
competitiveness.

4.2.5 Threats from substitute products

There are two main types of substitutes for Mongolian livestock products. The first is artificial meat, and the second is the substitution 
of cotton and linen products for leather products. The artificial meat produce is still in a testing stage in China. It has been sold on 
many e-commerce platforms and has achieved good sales, but the total amount is still small. Therefore, the threat from artificial meat is 
low in the short term. Nevertheless, due to a rising awareness on environmental impacts and other aspects of livestock products among 
consumers, vegetarian product alternatives are growing steadily.

With the increasing awareness of environmental protection, the substitution effect of cotton and linen products on leather products is 
significantly increasing. However, it is foreseeable that leather, as an important textile raw material, will continue to play a big role in the 
fields of fashion, luggage, etc. Therefore, this substitution threat is still relatively limited.
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4.2.6 Conclusion

According to the analysis of Porter Five Forces, suppliers have weak bargaining power, consumers have strong bargaining power, and 
competitors and potential competitors are very competitive. Generally, the competition of Mongolia livestock products is at a moderate to 
lower level.

China-Mongolia animal product trade has strong development potential and good development prospects. Solving the existing problems 
of current animal product trade between the two sides will help to achieve a win-win situation for the development of the two countries.

5. Market competition strategies and policy 
recommendations

5.1 Market competition strategy

The following market competition strategies are proposed for Mongolian enterprises:

First, focus on the production of Mongolian specialty livestock products. Promote the export of high-quality Mongolian livestock products 
to China by improving Mongolian livestock production and developing Mongolian livestock public and corporate product brands. 
According to the analysis, Mongolia’s swine products, cattle products and dairy products can hardly compete with China’s major trading 
partners in livestock products in terms of price and volume. The first reason is that Mongolian current animal husbandry development 
is relatively lagging and more susceptible to natural disasters. Large-scale stable supply will be difficult. The second reason is that some 
Mongolian livestock products have limited potential to expand the export volume to China. For example, more than 50% of Mongolian 
cashmere is already being exported to China. Third, the trade arrangements between Mongolia and China remain within the WTO 
framework, while China has signed FTAs with other major sources of livestock product imports, such as New Zealand, and signed a more 
liberalized trading agreement with the United States. It is and will be difficult for Mongolia to compete with its main competitors in 
livestock products.

Therefore, small and medium-sized enterprises (SMEs) that produce livestock products in Mongolia should follow the trend that Chinese 
consumers pay more attention to diversification of animal product consumption. First, in the modern production process of livestock 
products, attention should be paid to the integration of valuable historical and cultural knowledge of the Mongolian nomadic tradition 
- especially regarding branding. Secondly, the production of small breeds of horses, donkeys, mules and other small breeds of livestock 
products should be promoted. They have a niche consumer market in China and lack domestic breeding capacity. Through these two ways, 
Mongolian livestock products could obtain a certain share in the Chinese market. 

By choosing a differentiated product market competition strategy, SMEs in Mongolia can promote a respective brand building (on a public 
and private level) and improve brand awareness in the Chinese market. It can help Mongolian livestock products stand out in the highly 
competitive Chinese market.

Second, Mongolian enterprises should develop new marketing strategies. To achieve an accurate placement of Mongolian livestock 
products in the Chinese market, e-commerce channels can be adopted and Chinese e-commerce companies can be contacted for marketing 
the products. At present, Mongolian livestock products are mainly exported in small batches with outdated vehicles and relatively high 
trade costs. Cross-border e-commerce could effectively help reduce trade costs (Luo et al, 2018; Chang et al, 2019; Mei dt al, 2020). 
Mongolian SMEs could use Chinese e-commerce platforms such as Alibaba, JD.com and other international e-commerce providers 
various distribution and marketing forms such as short videos, live broadcasts, etc. New marketing strategies may broaden the channels for 
Mongolian livestock products to enter China, enhance the impression of Mongolian livestock products among Chinese consumers, and 
effectively help Mongolian livestock products to tap the Chinese market potentials.
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At present, the “Live + E-commerce” method is very popular in the Chinese market. This convergence of video and shopping promotion 
helps improve engagement, close the gap between customer and product, and drives sales. In the “Double Eleven” (11 November) sales 
festival in 2019, the turnover of Taobao Live exceeded CNY 20 billion. Short video platforms such as Tik Tok and Kuaishou also greatly 
help the live marketing in e-commerce. Many products with support of internet celebrities have achieved high sales performance on live 
broadcast platforms. This method is low cost but can reach a wider audience. Once it can gain a certain popularity, it will have a huge 
advertising effect and higher sales. At the same time, Internet celebrity products do not have high requirements for constant supply and 
can be marketed in small volume. The main requirements is that the product is fresh, personalized, and of good quality. This could be a 
feasible marketing method for Mongolian SMEs with respective Chinese partners.

Third, a strong Mongolian SME network should be established, to enhance information communication and business collaboration 
through organizations such as industry associations and chambers of commerce. According to the research results, SMEs are the main pillar 
in agricultural trade between China and Mongolia. Yet, SMEs are less risk resilient to outside impacts on their business operations. It is 
difficult for a single SME to maintain a stable supply chain and the effort and expenses of inter-government coordination is high. It is more 
convenient as industry associations and chambers of commerce to contact market participants such as herders and processors and support 
them in collaboration with government agencies. It is necessary to strengthen the network among enterprises in the livestock product 
industry chain under the guidance of chambers and associations. Furthermore, the public and private sector should jointly build a supply 
chain network to strengthen the standards, quality, and supply stability of Mongolian livestock products. It would also help Mongolia’s 
SMEs to scale up their livestock product exports to the Chinese market and fully tap the potential it.

Chambers and associations can furthermore support its members to develop a specific market competition strategy. To customize 
products for a certain consumer group, it is necessary to understand the Chinese market demand. However, this information service is 
very expensive for individual SMEs. Chambers or associations can facilitate the information sharing among enterprises, help Mongolian 
SMEs to better understand the Chinese market, and produce products more adaptable to the personalized and diversified needs of Chinese 
consumers. It will help Mongolian livestock products to be more competitive in the Chinese market and increase exports to China.

5.2 Policy recommendations

The following policy recommendations are proposed for Mongolian government ministries and agencies:

First, accelerate the progress of economic and trade negotiations with China, and commit to reach a trade arrangement with more 
liberalized trade and more convenient investment under the WTO framework. Mongolia and China are mainly conducting trade under 
the WTO framework. In the context of the rapid development of regional trade agreements, both sides should strive for a bilateral 
economic partnership or multilateral regional trade arrangement under the WTO framework. This trade arrangement should aim to 
progress market access, inspection and quarantine, export subsidies, domestic support, bilateral exchange rates, and product standards. A 
bilateral or multilateral arrangement in Northeast Asia could help Mongolia’s livestock products to strengthen exports to China and realize 
its export potential to China.

Second, strengthen cooperation with China to improve logistics cross-border infrastructure of China and Mongolia within the Asian 
Infrastructure Investment Bank (AIIB) framework and other multinational cooperation frameworks. Livestock products, especially bovine 
products, are fresh and perishable. The transportation of livestock products between China and Mongolia is based on land routes. At 
present, China mainly adopts mechanical quick-frozen carriages instead of automatic refrigerated carriages. The cost of refrigerated storage 
at the trade ports between China and Mongolia is high and the facilities are insufficient. This leads to the whole transportation volume of 
refrigerated agricultural products only being 1% of the total transportation volume. High logistics cost and less cold chain transportation 
volume lead to an increase of agricultural product prices, which hinders the development of cross-border trade of agricultural products. 
At present, the refrigerated transportation rate of agricultural products in China is about 10%, which results in a large number of fresh 
agricultural products rotting in the transportation process. The circulation loss rate is as high as 25% (Ye et al., 2020). Mongolia’s 
refrigerated logistics level is even less than that of China, so both sides need to strengthen their construction of logistics infrastructure 
such as refrigerated facilities, expressways, railways, airports and warehouses. Within the framework of the AIIB and other multinational 
cooperation initiatives, the Mongolian side can expand cooperation with China. At present, a logistic channel between China and 
Mongolia has been initially constructed (Ye et al, 2020). China and Mongolia can rely on such experience to expand cooperation. 
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Mongolia could use Chinese funds and Chinese technology to improve the level of domestic logistics infrastructure. At the same time, 
Mongolia should cooperate with China on the formulation and implementation of cold-chain logistics standards to improve the efficiency 
of product clearance and reduce the logistics cost of Mongolian livestock.   

Third, improve the enforcement of domestic livestock product hygiene standards and ensure the safety of Mongolian livestock products. 
Mongolia should step up inspection work on factories that produce livestock products and pass a strong legislation on food and production 
safety. The Mongolian government’s safety supervision department should also improve its implementation ability and strictly inspect the 
hygiene and safety of livestock products in accordance with relevant laws and regulations. Mongolia should implement relevant preferential 
policies or support policies for factories that produce livestock products, so that factories that produce livestock products can increase 
investment in safety and health aspects. Through the implementation of relevant preferential policies for livestock product processing 
plants or increased investment in livestock product processing plants, Mongolia’s livestock product processing capacity and product quality 
could be improved. Mongolia should strengthen cooperation with China on product quality supervision to meet Chinese relevant product 
hygiene level and product quality standards. Currently, China has reached preliminary agreements on the inspection and quarantine 
mechanism for a lot of products from the ASEAN region, which plays a big role in promoting the trade of related agricultural products 
between China and the ASEAN (He, 2018). The experiences can be used as examples for Mongolia.

Fourth, enhance China-Mongolia cultural exchanges. This could be done via tourism (e.g. specific agricultural tourism) or student and 
business exchanges. Both sides could improve the understanding of the other country’s culture and preferences. An improved mutual 
understanding of culture could enhance the development of trade (Dang, 2020).

Fifth, increase cross-border law enforcement cooperation on food safety. Especially for cross-border trade, it is more difficult to trace back 
where product quality and safety issues occurred. Therefore, it is necessary to strengthen cross-border law enforcement cooperation on 
product and food safety between China and Mongolia. It will increase consumer confidence and can increase Mongolian livestock product 
exports to China.
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Appendices

Appendix 1: Contact information of China agricultural and livestock products importer

The appendix records some information of Chinese agricultural and animal product importing companies and is for reference only. 

The information in this section was compiled by the research team of the Center for Agricultural Market Studies (CAMS) of China 
Agricultural University from public information and is for reference only. The China Agricultural University CAMS research team has 
taken available methods to verify the information. But The China Agricultural University CAMS research team is not responsible for the 
timeliness and authenticity of this information, and all consequences arising from this information.



28

Export Potential Analysis of Mongolian Livestock Products to China

Company Name Address Contact Information

Tianjin Gang Shounong Food Im-
port & Export Trading Co., Ltd.

1069 Shaanxi Road, Tianjin Free Trade Zone (East Xin-
jiang Bonded Port Area) http://www.tjsnsp.com

COFCO Meat (Beijing) Co., Ltd. Room 807, United Building, 20 Chaoyangmenwai Ave-
nue, Beijing http://sunyonli.cn.gongxuku.com/

Baiyoujia Food Trading (Beijing) 
Co., Ltd.

Room 903, 9th Floor, Building 22, No. 66 Guangqu 
Road, Chaoyang District, Beijing http://www.pmidistribution.com.cn

Bu Feng Import & Export Trad-
ing (Shanghai) Co., Ltd.

Shangpu Center, 99 Jiangwancheng Road, Yangpu Dis-
trict, Shanghai http://www.cpgoodsgroup.com

Qingdao Zhonghe Shengjie Food 
Co., Ltd.

Room 2103, 21st Floor, Block B, No. 1 Weiyi Road, 
Keyuan District, Qingdao, Shandong province

Jiangsu Haiqi Great Wall Co., 
Ltd.

8 Liyuan South Road, Jiangning District, Nanjing, Ji-
angsu province

http://www.jocgreatwall.com/
hqcc/lxwm/lxff/

Heilongjiang Dachang Meat In-
dustry Co., Ltd.

No. 1 Dazhuangyuan Road, Xilinhot City, Xilinguole 
League, Inner Mongolia http://www.dazhuangyuan.com/

Anhui Fengyuan International 
Freight Co., Ltd.

Large supermarket in the first phase of Huaxia Dis-
trict, No. 1247 Xingye Street, Economic Development 
Zone, Bengbu, Anhui

zongheban@bbcafreight.com

Zhejiang Huiling Foreign Trade 
Co., Ltd. 308 North Zhongshan Road, Hangzhou, China https://zjnac.diytrade.com/

sdp/985567/2/cf/0.html

Hunan Yifeng Food Co., Ltd. Xitao Formation, Liuyuanqiao Village, Changchun Town, 
Ziyang District, Yiyang City 2233168708@qq.com

 
Inner Mongolia Tao By Trading 
(Huhehaote) Co., Ltd.

Room 1502, Unit 5, Building D, Zhongyin City Square,  
Saihan District, Huhehaote City, Inner Mongolia 251460442@qq.com

Inner Mongolia Little Dot 
Restaurant Chain (Baotou) Co., 
Ltd.

Beiqiao Slaughter House, Kunhe County, Kun District, 
Baotou City, Inner Mongolia 610353239@qq.com

Inner Mongolia Sutong Import 
& Export Trade (Erlianhot) Co., 
Ltd.

No.20-5-3 Jianshe West Road, Konglong North Street,  
Erlianhot City, Xilinguole League, Inner Mongolia 809381624@qq.com

Inner Mongolia Bo and Heng 
Trading (Erlianhot) Company

1st-2th Floor, No.01015, Logistics Complex Building, 
Jintai Wood Industry, Qianjin East Road, Nanhuan 
North Road, Erlianhot City,  
Xilinguole League, Inner Mongolia

boheheng@126.com

Inner Mongolia Temonte Indus-
try &trade (Erlianhot) Co., Ltd.

West of Swan Lake, East of Beidi Bridge, Border Eco-
nomic Cooperation Zone, Erlianhot City, Xilinguole 
League, Inner Mongolia

421835109@qq.com

Inner Mongolia Jin Yuan Kaitai 
Import & Export Trade (Man-
zhouli) Co., Ltd.

Zhongshun Market, Erdao Street, South District, Man-
zhouli City, Inner Mongolia 627520748@qq.com

Erenhot TAILI Import and Export 
Trading Co., Ltd.

East of Kouan Building, Beijiang North Street, Qianjin 
North Road, Erlianhot City, Xilinguole League, Inner 
Mongolia

erliantaili@tom.com
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Erenhot Xin-Li-Yuan Cashmere 
Wool Co., Ltd.

Kente North Street, Youyi West Road, Erlianhot City, 
Xilinguole League, Inner Mongolia 511480997@qq.com

Erlian City Meng Xuan Import 
and Export Trade Co., Ltd.

No.121, Building 11, East of Huanyu Commerce Market, 
Qianjin West Road, Hanwula North Street, Erlianhot 
City, Xilinguole League,  
Inner Mongolia

18747932158@163.com

Erlianhot City Zhong Meng Ch-
uan Import and Export Trade 
Co., Ltd.

Across of Shenglong Hotel, Youyi East Road, Beijiaer 
South Street,  Erlianhot City, Xilinguole League, Inner 
Mongolia

15048900999

Erlianhot City Su Teng Import 
and Export Trade Co., Ltd.

Room West, No.0054, Lane 3, Beijiaer North Street, 
Erlianhot City, Xilinguole League, Inner Mongolia 101041082@qq.com

Erlianhot City Zhen Di Import 
and Export Trade Co., Ltd.

Room 01041, Building 1, Jixiangfudi Residential Qua-
ter, Qianjin West Road, Xinhua North Street, Erlianhot 
City, Xilinguole League,  
Inner Mongolia

412972312@qq.com

Erlianhot City Yu Hao Weiye 
Import and Co., Ltd.

No.05041, Unit B, Ouyazhongmeng Complex Building, 
Chengxin West Road, Konglong South Street,  Erlianhot 
City, Xilinguole League, Inner Mongolia

10593978@qq.com

Erlianhot City Yang Import Ex-
port Trade Co., Ltd.

Room 09, 1st Floor, Chengming International Home 
Building Materials Market, Chengxin West Road, Nan-
huan North Road, Erlianhot City, Xilinguole League, 
Inner Mongolia

1005755298@qq.com

Erlian Erig Trading Co., Ltd. Qianjin East Road, Ouya North Street, Erlianhot City, 
Xilinguole League, Inner Mongolia 477787013@qq.com

Erlian City Shunxiang Trading 
Company Ltd

No.01004, Shizheng Residential Quater, Lane 3, Kente 
North Street, Erlianhot City, Xilinguole League, Inner 
Mongolia

63667336@qq.com

Erenhot Tianbao Trade Co., Ltd.
Room 101, Building C6, Qishi Culture Park, Xihuan 
West Road, Nanhuan South Road, Erlianhot City, Xilin-
guole League, Inner Mongolia

elzdcs@163.com

Two Even The long-hong Trading 
Co., Ltd.

No.01015, Building 4, Xuefuxinyuan Residential Quater, 
Qianjin West Road, Xinhua North Street, Erlianhot City, 
Xilinguole League, Inner Mongolia

15847960005

Erlianhot City Lv Cheng Trading 
Co.,Ltd.

No.10002, Bianjian Residential Quater, Youyi North 
Road, Erlianhot City, Xilinguole League, Inner Mongolia

975025724@qq.com 
 

Erlian Xin Hsbc Trading Co., Ltd.
1st Floor, Building 2, East of Huanyu Commerce Mar-
ket, Qianjin West Road, Hanwula North Street, Erlian-
hot City, Xilinguole League, Inner Mongolia

975025724@qq.com

Erlianhot City Xiang Hong Trade 
Co., Ltd.

Room 04042, Unit 4, Building 4, Mingrenguoji Residen-
tial Quater, Jingsi West Road, Chahaer North Street, 
Erlianhot City, Xilinguole League, Inner Mongolia

278654947@qq.com

Erenhot Zhi Cubic (Z3) Trading 
Co., Ltd.

Room 01011-010117, Unit B, Tonganjuntai Residential 
Quater, Xihuan East Road, Konglong North Street, Er-
lianhot City, Xilinguole League, Inner Mongolia

aabbzxy@163.com

Erlianhot City Wanxin Trade Co., 
Ltd.

Building 50, Mingrenguoji Residential Quater, Jingsi 
West Road, Chahaer North Street,  Erlianhot City, Xi-
linguole League, Inner Mongolia

1245165400@qq.com
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Appendix 2: Survey Questionnaire

Contents Questions Objectives

Mongolian export 
measures to livestock 
products and live-
stock product export 
enterprises

1. Are there any preferential measures for Mongolian live-
stock products exported to China? If so, what are they? 
When did they start to implement?

2. Are there any specific additional procedures for the export 
of Mongolian livestock products to China? If so, what are 
they? When did they start the business?

3. Which are Mongolian livestock products companies cur-
rently engaged in exporting livestock products to China? 
(Please list the specific name and contact information)

Understand Mongolian livestock prod-
ucts export policy to China, analyze 
the status que of Mongolian livestock 
products in China’s import market and 
facilitate the development of policy 
recommendations.

Specific policies and 
measures for the 
import of livestock 
products in China and 
the Mongolian live-
stock product import 
enterprises

1. Are there any preferential policies for importing Mongolian 
livestock products? Or are there specific additional import 
requirements? If so, what are they? When did they start to 
implement?

2. How to handle the import formalities of Mongolian live-
stock products imported to China? What specific docu-
ments are required? How to deal with these documents?

3. What are the main ports for the entry of Mongolian live-
stock to China? (Please list the specific name and contact 
information of the port)

4. What Chinese companies are currently engaged in the 
import business of Mongolian livestock products? (Please 
list the specific name and contact information)

Understand China’s policies of im-
porting Mongolian livestock products, 
analyze the status quo of Mongolian 
livestock products in China’s import 
market and facilitate the development 
of policy recommendations.

Questions  to Mongo-
lia’s Livestock Prod-
uct Trade Enterprises

1. In the process of exporting Mongolian livestock products 
to China, what are the main difficulties?

2. What are the effects and help of understanding China’s 
livestock product import policy?

3. What kind of improvements can let you  increase the ex-
port of livestock products to China?

Collect and analyze the problems of 
Mongolian livestock product in the ex-
port process. Find out the main assis-
tance needed by the exporters. Develop 
the competition and policy recommen-
dations.

Questions related to 
China Livestock Prod-
ucts Trading Company

1. In the process of importing Mongolian livestock products, 
what are the difficulties?

2. Why did you choose to import Mongolian livestock prod-
ucts?

3. What provinces are the main markets for selling your 
Mongolian livestock products?

Understand the status quo of Chinese 
livestock products trading companies 
in the process of importing Mongolian 
livestock products. Provide competition 
and policy suggestions.

Note: Due to the impact of the COVID-19 epidemic, this survey was completed after consultation with relevant experts from the Inner Mongolia 
Customs, the Inner Mongolia Department of Commerce and other related local commerce bureau, the Mongolian Office in Erlianhot, and the Inner 
Mongolia Academy of Agriculture and Animal Husbandry.
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